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SPRING/SUMMER 2020
By Mei Kawagoe
This Spring/Summer edition of Speak Out, we
tackle knife crime and violence in Leicestershire,
with Olivia and Josh’s article highlighting this (in
partnership with Violence Reduction Network).
Our Vox Pops also provide an insight into how
young people feel about this topical issue, and
information is provided as to where to seek more
advice and support.

Finally, there’s our Easter competition: look for
the details on the back page for a chance to win
an Easter Egg. We hope you find the edition as
enjoyable as it was making it and follow us on our
new Instagram page @speakouthcyc

@speakouthcyc

Elsewhere in this issue we have two brilliant creative
writing pieces from Felicity and Libby, as well as
features on the Refill Revolution and the Eco Village
on St. Mary’s Road. The owner, Beth Lambert,
pioneers reduced packaging waste, providing food
refills for the town – read our interview with her in
this issue. Furthermore, there’s Olivia’s piece on
the School Lock In for the Teenage Cancer Trust,
and Mei’s article reviewing “Little Women”, the film
and book. We also showcase Travelling Forward’s
Travellers Tea.

JOIN THE
TEAM AT
Are you looking for
something new this year?
Inspired by any of these articles?
Join the team at Speak Out!
Make your voice heard, and say
what you want to say!
To submit your own writing, drawings and
photographs for a chance to have them
printed in the next edition email the team
at: info@hcyc.org.uk

Check out our new website www.hcyc.org.uk
www.localgiving.org/charity/hcyc/project/speakout/
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How do you think issues such as
knife crime and violence can be
tackled in your local area?

WEAPONS AMNE STY

STOP DRUGS

ARREST THOSE INVOLVED

POLICE CIRCLE THE AREA

CALL THE POLICE

SPREAD GOOD NEWS

STOP SELLING KNIVES

REMOVE SHARP BLADES

How do you feel police can support
those affected, including families
and communities?
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• After 25,000 cases recorded in 2018 - https://www.leicestermercury.co.uk/news/leicester-news/violentcrime-leicestershire-reaches-highest-2811157
• After 3,000 teenagers supporting campaign this year - https://www.bbc.co.uk/news/uk-45157728
Background artwork: Lily Coe

Knife Crime in
Leicestershire
By Josh Evans & Olivia Hall
Sadly, knife crime and associated violence are at
record highs, with over 25,000 cases recorded in
2018. As a result, Leicestershire is turning into a
‘hotspot’ for knife crime – a label that needs to be
removed. Unfortunately, there are daily accounts
of these types of crime and some can have dire
consequences.
Therefore, Leicestershire is keen to stop these
crimes and provide support for those affected,
particularly through the Violence Reduction
Network which has been set up with the aim of
preventing knife and associated crimes across
Leicestershire. Also, the network will provide
more information on how people can protect
themselves. A knife angel consisting of 100,000
knives is currently being sculpted to spread
awareness of the campaign to stop young people
harming themselves and others. Due to be
displayed between 2nd and 9th May in Leicester,
this has now unfortunately been postponed.

Also, the #livesnotknives
campaign was set up
in 2007 and it provides
workshops to educate
those of the dangers of
violent crime. In London, Jake O’Neil stood up to
knife crime and promoted the ‘Knives Down Bikes
Up’ slogan with over 3,000 teenagers supporting
the campaign this year.
Fortunately, Market Harborough is slightly less
afflicted due to its protective factors. Components
such as healthy social relationships, stable home
environments and low economic deprivation
has made Market Harborough a safer and more
communal environment. As a community, we have
found ways to reduce youth violence, for example
limited alcohol access and injury surveillance,
which reduces the quantity of these crimes.
If you have been affected by violent crime or know
others who have been then check out:
https://livesnotknives.org/
https://www.violencereductionnetwork.co.uk/
https://fearless.org/

Background artwork: Jessica Walker

Little Women
By Mei Kawagoe

LOCK IN
By Olivia Hall

Just as it does every year, Robert Smyth Academy
was hosting its sporting charity event dubbed
“lock in”. Students from years 10-13 compete in
sporting challenges over a 24-hour period gaining
points along the way whilst being sponsored to
raise money for Teenage Cancer Trust. It all started
when we grouped into our teams and got to work
on our team name and banner. Me and my friends
received Australia as our theme, as all teams were
given countries as an homage to the upcoming
Olympics. We chose our name “Koality Surfers”,
ordered our costumes and waited for the exciting
event to come around.

Both film and book are
centered around the messy
glory of the March sisters:
Jo, Amy, Beth and Meg.
Tied inextricably, through
maddening irritation, pain
and love. Jo is the heroine of
this story, incandescent and
furious, rampaging through life,
love and literature. Laurie the
boy next door, the alabaster,
romanticised “Teddy”.
I can’t choose between book or
film, but I know that both provide all the stars
going, so read, then watch (as both will leave
you tear-stained and grinning). This tale has
carried along a century, and will do for many
millenniums more, because it’s a story about
family. The enduring capacity for love we hold.
About growing up, messing up. The choices
we make. How they make up our lives, for
better or worse.
This was Louisa May Alcott writing a book
about women, and about women who
were stubborn and volatile and earnest and
passionate. A book with sisters who fought and
made up. An effectively single mother who held
them all together. It’s a book about a girl - and
maybe that girl was Alcott - who wanted to be a
writer. And she did. And it all matters.

The day finally came when we were due to do
the event. We got to school late that evening and
got settled ready for a long day ahead. We played
sports such as Uni Hoc, football and dodgeball
all through the night trying to sleep intermittently
(which very few could.) Near the end of the event
we struggled to stay awake, but motivation for
success carried us through. This ultimately resulted
in an amazing event, which a lot of us would say
has been one of the best experiences we’ve had at
Robert Smyth.
Background artwork: Emily Trinder

Refill Revolution -

Personal Profile: Beth Lambert
By Josh Evans
Refill Revolution was launched by ‘waste-hater’ Beth
Lambert in June 2018. Her mission is to encourage
sustainable shopping and make people more
aware of their environmental footprint. Check out
her responses to our questions below:
Question: How did you get into this line of work?
Answer: It was a complete accident! I was on
maternity leave from my job, when I started to
research how to reduce the impact that my family
had on the environment. I started trawling websites
trying to find low-impact solutions to hand soap –
we were using loads and I realised pumps couldn’t
be recycled. I saw zero-waste shops starting to
appear around the world and wondered if it was
something people of Market Harborough would
use… it turns out it was!
Question: How many different types of products
do you sell? And what is the most popular?
Answer: We sell hundreds of products from handwash to oats to shampoo bars and toilet roll. The
dry foods and liquid refills are popular – we’ve
solved over 1.5 tonnes of laundry liquid (saving of
approx.1000 bottles). Also, we’ve sold over 1000
bamboo toothbrushes.
Question: Which aspects are the most
challenging?
Answer: Starting a new business is always
physically and mentally hard. Getting up at 6am
to go to the market is hard, and there is constantly
a long list of things to do! It’s a very different type
of work to my previous job, so organising myself
around my family is really challenging!
Question: How do you advertise? And do you
have regular customers?
Answer: I don’t advertise, I rely on word of mouth
and social media which is working well for me. I’ve
developed great relationships with lots of small
business owners which is important.

Yes, I have regulars, they’re a great measure of
how well my business is doing and will give honest
feedback on what they like and what they don’t.
Along with my team, they are by far my biggest
asset!
Question: What do you hope to achieve?
Answer: I’d love to make it as easy as possible for
people to reduce their impact on the environment. I
don’t believe in promoting extremes, instead I want
to switch people’s thinking on how they can reduce
their environmental impact, in sustainable ways.
Through the EcoVillage, I’d love to create a place for
the community to meet, learn and shop, so Market
Harborough is known as a town where people are
reducing their impact on the environment.
Eco-Village
The eco-village is split into two buildings. In one
there is a marketplace, supplying a wide range of
goods from Waterloo Cottage Farm and Pearmans
Farm Shop. In the main building, there is a refill
revolution shop and café. Along with this, there
are children’s clothes, indoor plants and an ecopet supplies store. The Eco-Village provides a
space for traders who share sustainable thinking
and to promote environmentally friendly shopping
throughout the Harborough district.
Look out for the EcoVillage’s Instagram:
@harborough_eco_village
for updates and upcoming events.
For more information:
https://www.refillrevolution.co.uk/
or visit her in Market Harborough Indoor Market.
Call Beth on - 07870 205671
Join the Refill Revolution on Facebook www.facebook.com/refillrevolutionharbs/
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Past the Ruins

By Libby Goodier

Izolde was still frozen, her fear evident on her face.
Kyra drawled back, “Well, we could ask you the
same question, could we not?”

“I’m here for
the Healer.”

It was a show – a game. She wasn’t that fearless.
Depending on the soldier’s intent, they may not walk
away from the encounter alive. Especially if Izolde
was a Healer. Kyra could tell by the look on Izolde’s
face that she was thinking the same thing.

So I was right! Kyra thought, then pushed the
thought away quickly. This was certainly no time to
gloat. She stepped forward, in front of Izolde as if to
protect her. Unsheathing her sword, she growled,
“Well then, you’d have to get through me.”

How could two people survive against a small
army? As good as Kyra was, Izolde would be dead
immediately if she didn’t know how to use the
sword strapped to her back. How were they going
to get out of this one then?

The soldier cocked his head, his predatory gaze
settling on the warrior. “Shouldn’t be too hard,” he
smirked, raking his gaze down her body.

“Well, who do we have here?” the soldier drawled.

The soldier grinned. “I’m here for the Healer.” He
pointed his sword at Izolde.

She snarled again, but it appeared to have no
effect on him. Behind her, she heard the whining
of Izolde’s sword being pulled from its sheath.
“Guards!” he said.

Follow the story in previous editions found on our website www.hcyc.org.uk

Traveller’s Tea Event
By The Speak Out Team

It was a lovely event. Members of the Women and Girls Group from Mere Lane Traveller’s Site helped
organise the event and chose what traditional Gyspy food they wanted to cook for the guests.
Together we made *Coddle, chicken stew and vegetable soup. Members of the Traveller Community,
from the non-Traveller Community, professionals, children and staff from both Ullesthorpe Primary School
and Claybrooke Primary School attended the event.
The Women and Girls from the group wished for the event to be in aid of Cancer Research and raised
£30 for the charity.
*Coddle is a type of broth consisting of sausages, bacon, onion, carrots, potatoes, garden peas and
vegetable stock.

“The event raised funds for Cancer Research.”
Background artwork: Joseph Walton
Horse artwork : Darcey Clarkson

A haunting pursuit
CHAPTER 1

By Felicity Bohannon

A beautiful array of multicoloured apartments
perched over the beach of a large cove, a
beach that had sand as soft and white as plain
silk. Various yachts sat silently on the tranquil
water, which shimmered in the sunlight. Despite
the tourists, the nature of the cove remained
serene. They were not what spoiled the serenity;
instead, they created a lovely atmosphere for
anyone who might lay eyes on this precious
summer scene.
As the parents of the children looked out onto
the glorious sight of happiness in front of them,
they glowed as radiant as the booming sun.
Playfully, some of the little children chased each
other, whilst others chose to engage in a game
of volleyball.
Somehow, the many people who sat on the
beach chattered on, oblivious to everything but
themselves. They were so blissfully unaware
that their festivities continued far into the
afternoon, the sun even started setting in the

Fleeting colours of dusk began
to fade away along with the
merrymaking of the day.
distance. Fleeting colours of dusk began to fade
away along with the merrymaking of the day.
The children lay on the beach accompanied by
the memories of a joyous day, and as the sun
dipped below the horizon, onlookers relished
the reds, blues, yellows, mixed, to paint a picture
on the canvas of the sky.
“How does everyone ignore it?” he would
continuously ask himself. I thought he was
going crazy or imagining it, perhaps. It was on
this wonderful day that I encountered my worst
fear.
Considering the utopian scenery, you might
think this scenario was impossible, but this
wasn’t the first time he had seen it. It was only
now that I could see it too. My name is Benny,
and it is my duty to tell my brother’s story.

To be continued in the next edition.

Impacts of the Coronavirus –
Every cloud has a silver lining?
By Imogen James
It seems that the Coronavirus needs no
introduction or explanation. Countless news
articles and reports bombard us with the latest
updates, being published at a rate matched only by
the spread of the virus itself. Many of these articles
focus on the harsh impacts at local and global
scales, highlighting the domino effect of the virus:
tumbling stock markets and nationwide lockdowns.
It all seems too dystopian to be true, and it is
increasingly easier to become bogged down by
the swathes of negative press. However, one BBC
article caught my attention, reminding me that we
can draw some positives from this situation. In the
midst of this global pandemic, climate change
seems to have taken a backseat in the news after
having plenty of exposure due to the Australian
bushfires that began in September 2019. This
article showed a diagram mapping the change

By Imogen James

in pollution levels over parts of Eastern China
(where the virus originated). Within the space of a
month, the levels of Nitrogen Dioxide had dropped
drastically to almost negligible levels in some areas,
all due to the ‘shutdown’ measures used to prevent
further spread of Coronavirus, for example, closing
factories that would usually be producing harmful
emissions whilst in operation.
The phrase ‘Every cloud has a silver lining’ seems
particularly apt in this situation: where positive news
articles are few and far between, rare glimpses of
‘silver linings’ offer some comfort! Of course, it’s
important that we focus on the greater dark ‘cloud’
that is the Coronavirus, but behind every cloud is
the sun, and we should rest assured that once this
cloud disappears, we will be left to appreciate the
underlying pockets of ‘silver’ left behind.
https://www.bbc.co.uk/news/world-asia-51691967
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Open Access Provision

South Kilworth “SKY” Club
Day: Wednesdays
Time: 6.45pm to 8.45pm
Age Range: 8 to 16 (12+ only 7.45 to 8.45pm)
Venue: South Kilworth Village Hall
Great Glen Youth Club
Day: Thursdays
Time: 6.30pm to 8.00pm
Age Range: 8 to 16
Venue: Great Glen Youth Centre
Great Easton Youth Club
Day: Mondays
Time: 5.30pm to 7pm
Age Range: 11 to 16
Venue: Great Easton Village Hall

www.hcyc.org.uk

Have Yo
ur Say
Here is the part of the magazine where
you can have your say! Here is some feedback
about the last edition.
I like this design a lot -- my favourite parts are the
background pattern and the way in which quotes
have been picked out and ‘spotlighted’ in Olivia’s
article about Duke of Edinburgh and in Imogen’s
article about choices. – Callum Renwick

Great job on latest Speak Out. A thoughtful range of
articles - Terry Cane

Some articles in Speak Out are kindly
sponsored by the Harborough District
Community Safety Partnership. However,
all views expressed are those of members
of the Speak Out Team.

ANNUAL SWIMARATHON

EVENT – 2020

The Rotary Club of Market Harborough
have for the past number of years run an
annual Swimarathon event. This year’s event took
place on Sunday 8th of March 2020. A team from
HCYC and Home-Start South Leicestershire put
on their swimming costumes to raise money,
by getting sponsorship for swimming as many
lengths as they could manage in the local Market
Harborough swimming pool for an hour.
The team calling themselves the Fin-Tastic Friends
managed 95 lengths in 50 minutes, raising a
couple of hundred pounds in sponsorship too.
Every year, charities and clubs like HCYC, Home
Start and many others in Market Harborough area
receive funds from sponsorship raised at this event.
So this year, it was great for us to be part of the
event and help raise money. Hopefully next year
we’ll have an even bigger team to help raise even
more money! So, get involved!
www.rotarymarketharborough.org.uk/
swimarathon

competition results
The Speak Out magazine competition was a
great success, we had over 50 entries and had
some wonderful artwork to choose from. We felt
that Nathan Frost from Welland Park Academy’s
entry was just perfect, I hope you agree. We
have also used a few of the other entries on
other pages throughout the magazine which
makes it look fantastic. Thank you to all of you
who entered our competition; there is some
amazing artistic talent out there!!!

COMPETITION TIME
This edition we are holding a competition to win
an Easter egg! Just count the rabbits hidden
around the magazine.
To enter this competition you must be aged
8-16 years.
Please submit your answer to libby@hcyc.org.uk
Make sure your details (your email, name
and age) are attached to your entry.
Your details will only be used solely for
the purpose of this competition.
Closing date 11th June 2020.
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